During the 2008 presidential campaign, Barack Obama faced numerous attacks on his character, and on his associations. He was attacked most prominently for his associations with Reverend Jeremiah Wright and William Ayers. Obama's faith, citizenship, and patriotism were also challenged. This study employs image repair theory to analyze Obama's image repair discourse in a variety of messages. Notably, Obama's internet-based image repair discourse in response to faith, citizenship, and patriotism attacks received unique analysis in this study.
